September 3, 2008

JATO DYNAMICS APPOINTS NEW
COUNTRY MANAGER FOR POLAND
JATO Dynamics, the world’s leading provider of automotive data and intelligence,
has appointed Andrzej Halarewicz as country manager for Poland. Mr. Halarewicz
will be responsible for the sales and support of local customers as well as
developing JATO’s business in the region.
“Andrzej has detailed knowledge of our customer base as well as decades of
experience in the Polish automotive sector, making him the ideal person to lead
our local business,” said Evangelos Hadjistavrou, Regional General Manager, at
JATO Dynamics. “Poland is an important part of JATO’s future plans and Andrzej
will be central in driving and growing this business.”
Mr. Halarewicz has spent his entire professional career in the automotive
business, including senior management positions at Elit Polska, which trades
spare parts for cars and LCVs, and later Protyl, a specialist supplier of heavy truck
and trailer parts, where he helped set up subsidiaries in Ukraine and Lithuania.
Mr. Halarewicz has also held a variety of managerial positions at Fiat Auto,
leading teams in the logistics, network development and fleet leasing
departments, before becoming Commercial Operations Director.
“The car market in Poland is going from strength to strength, and the Central and
Eastern European market is currently the most dynamic in Europe,” commented
Mr. Halarewicz. “This is a hugely exciting time to be joining JATO and I’m looking
forward to the challenges of the role.”
Mr. Halarewicz graduated in Economics in 1988 from the Academy of Economics
in Katowice. He is married and has three children.

-ENDSEditorial note: JATO Dynamics background
JATO was founded in 1984 and provides the world’s most timely, accurate and up-to-date
intelligence on vehicle specifications and pricing, sales and registrations, news and
incentives. The company has representation in over 40 countries, providing unique local
market expertise. The JATO client base includes all of the world’s volume vehicle
manufacturers, giving them the ability to react to short-term market movements, plan for
long-term developments and ultimately to meet consumers’ needs. JATO’s data has also
been adapted for consumer use in motoring web portals where customers can see the
advantages and disadvantages of a specified model against any other while major leasing
companies use JATO data to drive the vehicle quotation process. Visit JATO at
www.jato.com.
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